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Case Study Five

3URMHFW��
&RURQDWLRQ�3URSHUW\śV���3KLOOLS�6WUHHW��3DUUDPDWWD�SURMHFW�ZLOO�FRPSULVH�
314 residences, with apartments to include one, two and three-bedroom 
FRQƪJXUDWLRQV��DV�ZHOO�DV�VWXGLR�DQG�SHQWKRXVH�RSWLRQV��

7KH�GHYHORSPHQW��GHVLJQHG�E\�OHDGLQJ�LQWHUQDWLRQDO�DUFKLWHFWXUDO�ƪUP�
Woods Bagot, is expected to transform the riverside and historic precinct 
LQ�6\GQH\śV�VHFRQG�&%'����3KLOOLS�6WUHHW�ZLOO�DOVR�IHDWXUH�ERXWLTXH�47�+RWHO�
accommodation on its lower levels – including capacity for 205 standard 
deluxe rooms, 50 executive deluxe rooms and two QT suites – and is 
expected to be completed in 2020.

&DSLWDO
V�5ROH���
&DSLWDO�KDV�EHHQ�GLUHFWO\�LQYROYHG�LQ�GULYLQJ�SXEOLFLW\�IRU���3KLOOLS�6WUHHW��DFURVV�
national and local newspapers, online and trade publications, and major 
television outlets. This work has included stories relating to sales records, 
major brand collaborations, restaurant announcements, architectural design, 
and heritage integration. 

A key element of Capital’s services to Coronation included publicity for the 
FRPSDQ\śV�KXJHO\�VXFFHVVIXO�FUHDWLYH�FDPSDLJQ�Ś36�,�/RYH�<RXś��ZKLFK�ZDV�
recognised with UDIA NSW’s 2017 Marketing Award. 

The campaign focused on the concept: Love the life you live. Live the life you 
ORYH��)URP�WKLV��WKH�36��3KLOOLS�6WUHHW��,�/RYH�<RX�WDJOLQH�ZDV�ERUQ��ZLWK�ORFDOV�
HPEUDFLQJ��36,/RYH<RX�RQ�VRFLDO�PHGLD�DQG�FDPSDLJQ�PDUNHWLQJ�FRPLQJ�
to life across signage, social media, online and press advertising, as well as 
skywriting and a 5-storey onsite mural by renowned street artist Steen Jones.
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